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Women are careful with preserving and conserving because they are used to doing with a lot or a 
little. Research on cassava production, marketing and women’s’ participation reveals that markets 
and policy makers are not sensitive enough to the losses that ensue with partial involvement of 
women in the cassava value chain. Some of the reasons identified as contributing towards this 
partial involvement include: market access, rudimentary infrastructure in delivery, limited 
knowledge in processing, inadequate know how in product development, limited experience with 
food hygiene, restricted formal expertise in food safety, lack of adequate clean planting materials, 
low productivity and not enough supportive policies. We conducted case studies with three 
established cassava women entrepreneurs to distinguish how women participate in the growing 
cassava markets. Our findings in Malawi, Mozambique and Zambia revealed that women still 
operate at the lower end of the cassava value chain with low returns and high uncertainty. There 
are several reasons attributable to these findings: there is the over-riding socio-cultural practice of 
women not travelling far distances to trade their produce especially when they have families. 
Then there is the omnipresent middleman. Due to the bulkiness of cassava, some communities 
have embarked on bulking centres where women could sell their cassava. However, we are 
doubtful about the benefits of bulking centres translating into higher incomes for women.  It 
seems that the more likely key is to increase women’s labour productivity so they earn higher 
returns.  Some of the women we interviewed have broken out of the low-productivity trap.  If 
women were equipped with more knowledge and skills to process consistent quality, produce and 
package their products competitively combined with entrepreneurial savvy, they would be in a 
better position to increase their participation in the middle and upper end of the cassava value 
chain. 

	  


