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This paper examines and discusses the interplay of gender and diversity in cassava value chain 
development, particularly in production, agro-enterprise development and marketing. The study 
is based on the Cassava adding Value for Africa (C:AVA ) project coordinated by the Natural 
Resources Institute (NRI), University of Greenwich (UoG) and implemented in Uganda, 
Tanzania, Malawi, Ghana and Nigeria; and the Great Lakes Cassava Initiative (GLCI) 
coordinated by the Catholic Relief Services (CRS) and implemented in Uganda. Cassava was a 
priority crop for both food security and source of income for the households. A clear division of 
roles between men and women in the different parts of the cassava value chain was evident, 
and changes in the gender roles were prominent. More work and responsibilities are burdened 
onto women who own and have less access to resources, while the men have become less 
burdened and have acquired more time for leisure by their use of income from cassava sales. 
Traditionally considered a female crop for food security, cassava has changed face to become a 
major male cash crop. On the whole, men spent their incomes on capital investments while the 
women’s income was basically spent on recurrent expenditures in the home. It was also found 
that the existing household gender relations highly influenced the allocation of resources, the 
farming practices, use, control of assets and income; as well as decisions made within the farm 
households and community. Post-harvest practices reveal clear division of labour, with men 
mostly engage in uprooting the cassava where big quantities are needed, with peeling and 
processing are predominantly a female and child roles. Marketing which involves large 
quantities is usually for the men.  Gender and diversity dynamics within the cassava commercial 
processors and end user industries are analysed and discussed highlighting employment and 
labour conditions in cassava processing enterprises, ownership, leadership and management 
positions as well as membership of processors and trade associations. Facilitating and 
constraining factors for women participation are discussed. Implications and recommendations 
for gender and diversity sensitive cassava programming are given. These include the need for 
continued gender responsive agricultural research and technology development in the 
mechanization of cassava production, cassava processing equipment, post-harvest equipment 
such as for peeling, information and technology to reduce post-harvest wastage, rural financing 
and marketing services; agricultural support systems such as training needs in leadership of 
groups; sensitivity in the women’s labour constraints while designing and reviewing the projects; 
continued functional adult literacy; collection, documentation and sharing of indigenous 
knowledge on coping strategies for food security, weather resistant crops to complement 
cassava, and for early warning signs. Finally, recommendations are made for the formulation of 
gender responsive qualitative and quantitative indicators to guide the monitoring and evaluation 
of activities.  


